‘archohm at ten’ appears to be a miscellaneous piece of work on
ourselves, where every page is disjunct from another, telling a
different story, conveying a separate message. indeed, each
artwork is complete in itself, but together they gently stitch a story
with multiple layers and nuances that you can choose to ignore or
delve into. one could follow any order, any logic, any time, to
connect and disconnect with the relaxed and informal experience of
ourthoughts.
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we bring this modest effort to all our well-wishers to mark the
completion of an exciting ten year journey. we would like to also
believe thatitis apause to look back and think before starting afresh
onafurther exploration!

“if you can'texplain it simply, you don't understand it well enough”,
kunal read/aloud a qiote by einstein, sitting in a small studio
apartmentinthe centre of venice.

this aptly underlines the concept of bringing out ‘archohm atten’. a
simple iay of sharing the philosophy of archohm.
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as designers, architects and engineers, we associate with a large
array of people. ffom visionary clients to technical associates, from
vendors to contractors, from students to employees. this book is a
tool thattalks to oflifeinand
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eiffel tower, champs de mars, paris. designed by
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mid february 2009, mid ion, the thought of putting inafunway
dawned onus.

we had a vision to share and a pointto make.

arandom listing of potenti ific editorial team
y ly ited about the idea. i y no one antici the next ten weeks of
lifeatarchohm.

we lived upto our standards of amad idea and a mad timeline to execute it.

archana for her spirit atisi for her will, adit for her energy and elizaeth for her ideas
formed § to getexecuted'.

february for assimilation of content, march for design and april for printing was a simple
timeline.

archohm found an able enthusiast in hawkeye creations headed by rajesh suneja. we all
had one thing in common, we had never done this before. that naivety translated into
energy to gear us towards the final product.

from paper hunting to printer negoti
every moment was 'mad' and 'fun’.

lions, from fund raising to article requests, each and

we stretched all limits and crossed all lines to synergise into a team of mad perfectionists
who will cherish each unslept hour and missed weekend. from getting the finnish mark
print from the aalto museum curator to calling and collecting the building names from an
old austrian guide, re-creating the marble cities to re-clicking the school bus, each and
presentamad story inafun way.

everyi isa toouram

nishant and seema for proof reading. blame them for all grammatical mistakes. malavika

for i ion, your fi

last but not least, would also like to thank mohit and kunal for letting themselves be taken
for team (don't want Vi of our
huge strength) for every moment of their time that they have put into this 'project'.

making of ‘archohm at ten’




‘keytohook

trivia/page caption.

article title
shortened project title

-archohm employee tag

city name

inspiration for archohm

material name

black band on project pages
/—hlack band on archoforum pages

information about the page’s image place coordinates

archohmeter rating by
information/facts about material eaders based on oontenl
and desI?n. red marl
lenotes total scale of |en,
project text whlh markings the rating

archoforum itinerary

articles by archohm members
author name

trivia text
article

author name
about author from archohm

project number. project status

archohm'’s tag line for member

complete project title, city name
archohm member name! designation

more about the page

the book for *refer ‘key to weeks' at the end of




archohm is my life. for malavika, my wife, its my first love.
tomearchohm happened.

archohm's birth was one of the most unplanned things of my life. i worked on a
guest house for bank of tokyo in golf links under the banner of 'rohit kapoor and
associates' awell wisher, colleague of my father. as a result of this guest house we

inroads into the j; i pany mitsui and in may 1999
they invited me to participate as an architect in a limited competition for the delhi

noidatoll plaza. 'toll plaza' was alien to me and the title ‘architect' in me was athesis
away. i was then working on my final

tatsa, cept, on the iour of
streets'. from streets to roads, journey could not have been shorter. i entered the
design competition and won. the night before signing the contract, on my 386
computer and the canon deskjet bj printer, came the name and logo of archohm.

since its inception, i have attempted to keep archohm as a design office that
tackles all issues with creative solutions. this has made the project mix, people mix
and the client mix i rational and exciting. the body of
work we have is not a comprehensive set of convincing solutions but an honest

description of our attempts in hope of improving and evolving with every project
we undertake.
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first job in the netherlands, verdonk

architecten bureau. 1996.

archohm today has reached a certain stable professional status and tries to look
back and learn on one side and envision the future and aspire towards it at another
level.

ofarchohm iffi Iatplaces. we
‘wanted to do it to see ourselves, our work and our friends. every page was vetted,
every thought was i every idea was di we decided

to keep it a simple and innocent, a rather honest submission of facts and figures
about i felt this has the product, stitching the various

isj togetherinto a story, rather ion of astory. a
fairly true reflection of life and work at archohm.

archohm is a family to me with all its members, a strength and a responsibility that
keeps me going strong.
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the archohm way... our mission, our way.

to create an environment that nurtures , which then
shapes the built form.

the idea has always been to emphasize upon the process of creation, and the

research and development of design such that it offers .in
other words, the ‘means' is more important than the ‘end'- the final design is almost
merely aby product.

the i to bring out the 'design' component. this could only be done as
specialist designers, not as specialist architects who build either only hospitals, or
only institutions or for that matter, only toll plazas. very strongly, each vertical, each
faculty of the built environment was being developed. creation of lights for luz and
doors for dorset, interiors for corporates and boutique stores, high end residences

and for of and
projects, urban planning and sez ineering of i and
toll ways, all were simultaneously being churned out of this ' ‘of

archohm. this kept us going, kept us away from being typecast. we became, quite
simply, adesign firm.

pi I it the morning, to evolving the master
plan of a unlversnty at noon, and, in the evening, enhanci light quality in a
private residence....this is the biggest high that keeps us fresh and focused on ‘idea

lea' to actually ‘design’ this environment right from the start
necessitated putting in motion an interesting set of programs and methods.

archohm invited trainees and young archilects from europe to come and work
with them for a year to expose them to a new geography and to initiate a dialogue of

mission
a concept of learning through experience, the . an international
fon by archi i and engi to explore various projects.
this fuels the fertile minds and synergises thoughts and discussions during the
travel. all faculties of design bring in their perspectives for a more informed
learning.

, an initiative to continue our relationship with the expats who
worked with archohm in the past i
encourage ideation. it gives them an opportunity to apply themselves to large
scale projects, see them getting built; and for archohm the workshop brings in

our monthly newsletter, , not only cmmacu
employees, associates, friends, clients and well 3¢
words and works beyond them.

mind that is equipped with the basic tools and techniques. thus, archohm brings
together the infrastructure to create and develop, and bring on board a resolved
structure and services, and a functional satisfaction to the program within. the
attempt was, and will always remain, to embark on a journey with the client, get

under his skin and work together towards a superior product bringing a ‘OSitive
nlayinprojects’.



	01 why ctb
	02 making of ctb
	03 key to book
	04 sourabhs desk
	05 mission

